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PROMOTING YOUR BUSINESS WITH FREE PR !
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Benefits of PR
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The basic tools of media publicity
Credentials data for journalists - " % "

Prepared company spokesmen — " |
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News release —

t$

# See the box opposite for tips for how to produce a press

release.

Feature articles -

Advertorial %
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Media interview —
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Briefing conference/reception %
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Other publicity tools:
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Case studies/testimonials %
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Public speaking/lecturing %

Advice/tip sheets (web and/or printed)-
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Hold an event/reception — | 1 " | 1
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Sponsorship - " L - ) t
Exhibitions — e
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The three keys to gaining free publicity
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A dozen ways to be newsworthy and timely
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e What’s new in your organisation ? Any noteable accomplishments? ?° I 1
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e Anything particularly unusual or distinctive about your business ? ?" 1 {
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e Are you holding an event/seminar/customer meeting you could publicize ?
* Have you done or could you do a research survey to merit press coverage? $ 1
M LI |
#

e Can you make your products or expertise relevant by piggybacking on current news D *
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e Could you sponsor an interesting contest or award ?

e Is there a holiday, anniversary or themed occasion you could hook onto D

e Isthere atrend in the general or local population that your service or expertise can relate
to?

e Make predictions, preferably outrageous and unexpected, but with a credible explanation

* Find an employee with an out-of-the-ordinary personal story, preferably one that will tug
at the heartstrings of some readers or listeners

e Launch a community service project

e Offer surprising or little-known facts

PR offers endless opportunities for you to be both creative and clever ! PR is not simple, though,
and results are not automatic. Get some support from a professional marketing/PR person, if you
are a first-time user. Good luck !

AND FINALLY, SOME EXTRA TIPS....

10 Tips for producing a News Release:
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